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= Different individuals
= different characteristics
= different sets of resources
= different entrepreneurial trajectories
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In academic and policy readings...

market dynamics left out of the picture

UNIVERSITY OF AMSTERDAM

Faculty of Social and
Behavioural Sciences

... but

X
&I
X

o] RENDSS s
EFFICIENCY oyt
BRANDING

DECISION
0EA

TSreki

E»% DATA.- 3

I SUCEESS

RETWORK m:mém: mczn_ﬂﬂ.mﬂ

A T




11084

vaol

B UNIVERSITY OF AMSTERDAM
=M Faculty of Social and
Behavioural Sciences

3L

1IXHYI XI0LS

NOLLYALLOW

Sy30l

... but In academic and policy analyses...

113044
NOILY¥34000

NOLLYRE3LNI
Y3l
133NNDD
S1d30N03
NOILVAONNI

VIINYNH

NN

» regulatory matters also ignored (with exception of few
group-specific matters)
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Promoting migrant entrepreneurship

= Does occur... here and there, now and then
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Promotion of migrant entrepreneurship

* Promoting migrant entrepreneurship is from self-
evident
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Contextual factors

= Migration history

mnovatlonCD

a - B e

entrepreneurlal

l

busmess
;j% |'|'|

may
may

gene'rating ' :

w

' Vm(‘g extr ch-'
{ .. several m

R



. UNIVERSITY OF AMSTERDAM
Faculty of Social and
Behavioural Sciences

Contextual factors

= Size of immigrant population
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Contextual factors

» |ntegration ideas and practices
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Contextual factors

= Make-up of welfare state / economic citizenship

|nnovaUOn

233 o BN e

entrepreneurlal

busur"’iess

AYNeny ety

substantaa!n.i

ﬂhm -~ o

ln

generating

a.ade““:i’i

Wealth:

L several

511 (D
{ i =

7y

s



UNIVERSITY OF AMSTERDAM
=M Faculty of Social and
Behavioural Sciences

Why reluctance to target migrant entrepreneurs?

= Actual involvement of migrants in SME sector
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Why reluctance to target migrant entrepreneurs?

= Resistance to group-specific measures
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Why reluctance to target migrant entrepreneurs?
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Why reluctance to target migrant entrepreneurs?
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= Absence of integration dimension in economic policy
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= Entrepreneurial success is product of critical interaction
of resources AND markets and regulation
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» Group-specific measures—if any—are thin on the
ground, and target agency-related factors only
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= Combination of economic development policies and
integration policies is key
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